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Measuring Ad Performance Against Strategy
Optimize your messaging, reach your target audience more effectively and improve your customer service. 

Marquette Group’s response measurement solution tracks any media campaign and helps you gain a broader understanding of who your message is reaching. Response measurement provides what you need to know to make wise advertising investments by giving you the who, what, when, where and how of each ad tested by measuring the calls or clicks each ad generates. 

Let us show you how response measurement captures real-time data that puts 
you in the know and allows you to better allocate your dollars into effective 
media campaigns. 

Why Response Measurement?

· Test the response rate of any ad you place, whether direct mail, Internet Yellow Pages, outdoor or broadcast
· Quantifiable proof of ad performance
· Lead generation
· Training
Frequently Asked Questions

What exactly is response measurement?

Response measurement places a unique phone number on any advertising you use, whether it be Yellow Pages, Internet, direct mail, outdoor or broadcast. When customers call this ad-specific number, the call is seamlessly forwarded into the existing business line. Call details are tracked, recorded and reported online, which provides information for marketing analysis, training, verification and evaluation. 
What can response measurement do for me?

Through Marquette Group’s response measurement testing, you’ll get:

· Quantifiable proof of ad performance. You’ll see what ads are providing the best ROI by factoring call counts into your specific calculations. 

· Lead generation and follow-up. 

· Operational planning. You’ll see peak call times and can adjust staffing as needed.

· Customer service and sales training through call recording. Learn how your staff 
is handling calls, if they are covering the desired talking points and sharing the right information.

· Capitalize on the knowledge collected. Utilize reported call data to determine if leads were converted or if follow-up procedures are effective. 


What does it cost?

Marquette Group offers flexible pricing options based on line volume, minute usage, menu/route programming and reporting requirements.  
When will I start seeing test results and what will I see?

Results can be accessed through an online reporting platform at any time. You’ll see the number of calls, day of week and time of day for each, caller ID (when available) and number of abandoned calls. You’ll also be able to listen to call recordings (if activated). Trending analysis will vary depending on media being tested. 

How will I be billed?
Billing will be much the same as you receive for other Marquette Group solutions and is reflected as a one-time charge. A three-month minimum purchase is required for complete tracking. 
